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B 2020 romy Bcemmpnas opranumzauus mnotpedurteneit (Consumers International)
NpU3BIBaET 0OPaTUTh BHUMAaHKE Ha MPOOJIEMbI Ype3MEPHOTO MPOU3BOACTBA M HEPALMOHATILHOTO
noTpelIeHus, YTO BIEYET 3a COOOH roOagbHOE M3MEHEHHE KIMMaTa, yXY/IIEHHUE COCTOSHUS

OKpY’KaroIle! cpeibl, MPUBOJIUT K yTpaTe YHUKAIbHBIX IPUPOIHBIX OOBEKTOB.

B cBsi3u ¢ atum 15 mapta 2020 roga BecemupHbiii 1eHb TIpaB MOTPEOUTENEH MPOUIET MO

nesu3oM «PannonanbHbIM moTpeduTensy («The Sustainable Consumer).

ITo moncueram OOH nomoxossiiicTBa moTpeOsitoT 29 MpOLEHTOB MHPOBOW SHEPruu W,
COOTBETCTBEHHO, WX BKiam B ob6mme BbIOpockl CO2 cocraBmser 21 mnpoueHt. [lpyrue
UCCIICIOBaHMS TMOKa3bIBAIOT, YTO OKOJO | MWIIMOHA IUIACTUKOBBIX OYTBIJIOK IMPOAAETCS IO
BCEMY MHpY €KeMUHYTHO, a B 2018 roxgy mpousseneHo 24,2 Muudapaa nap oOyBH, NpHU
IIPOM3BOJICTBE KOTOPOM HMCIIONB3YETCs HECKOJIbKO BHUIOB IJIaCTUKAa U JAPYTHUX MaTepHalioB,
KOTOpble TPAaKTUYECKH He mepepaldaThiBaloTcs. B pamkax rnobaibHOro mnorpelieHus
OTMEYAaEeTCs, YTO NMPOU3BOACTBO MPOAYKTOB MMUTAHUS CBSI3aHO C BHICOKUM HEPronoTpedsieHueM,
BBIPYOKOI1 JIECOB, YBEIMYCHUEM BBHIOPOCOB MAPHUKOBBIX Ta30B U YPE3MEPHBIM HUCIOJIB30BAHUEM
Boabl. 60% mactuka, OosblIasi YacThb KOTOPOIO MOCTYHAET M3 MUIIEBOW MPOMBIIUIEHHOCTH,

MoImaAacT Ha CBAJIKK UJIM B OKPYKAIOUIYIO CPpEaAY.

PaI_[I/IOHaJ'IBHOC HOTpe6J'IeHI/I€ HalpaBJICHO Ha IOBBINICHUEC 3(1)(1)6KTI/IBHOCTI/I HCITIOJIB30BaHUA
pPECypCOB MU Ppa3BUTHUC CHp&BC,Z[J'IPIBOfI TOProBjin NOpHU OAHOBPEMCHHOM CHHXCHUHU YPOBHA
6GI[HOCTI/I " MPEAOCTABJICHUU KAXKIOMY BO3MOXKXHOCTH UMCTH XOPOUICEC KAaUCCTBO KU3HHU, JOCTYII

K eJIe, BOJIC, SHEPTHH, MEIUIIMHE U MHOTUM JAPYTUM OJaram.

Nmenno BwIOOp moTpeduTENneil CcHnocoOeH MOBIMATHL Ha IOBCEMECTHOE BHEAPEHHE
OepeKIMBBIX MOAXOJ0B K IPOM3BOJCTBY TOBAapoB M yciuyr. s BoBieueHHs MOTpeOuTened B
MEpONpPUATHS, HANPABICHHBIX Ha pa3BUTHE HABBIKOB PAIMOHAIBHOIO MOTpeOJIeHUs U

JOCTIDKEHUE MHBIX OOIIECTBEHHO 3HAUMMBIX Llenel ycTOHUMBOro pas3BUTHS NMPH TOJJIEPIKKE



OOH O0buto co3zgano mobunsHoe npuioxkenue «LIYP B JlelictBun». ®enepanbHoil ciayx0O0i
BHOCUTCA BKJI4J] B [JOCTIDKCHME TaKWX HALMOHAJIBHBIX LEJIed KakK IOBBINICHHE KadecTBa
IIUTBEBOM BOJBI, IIOBBIIIEHHE KadyecTBa MHINEBOM NPOAYKIMH M TNPOABIKEHHE HIEH
pPalMOHATILHOTO TOTPEOJICHUS] THINEBOW MPOAYKIMHM, KaK Ba)KHEHIIEH COCTaBIISIOLICH

YKpEIUIEHUS 310POBbSI.

3anHTEepecOBaHHBIE JIUIA TAaKKE€ MOTYT O3HAKOMHTBCS CO CIIPABOYHON OpOIIopoil
Bcemuphnoit opranmzaumu norpeburteneii  (Consumers International) mno mpoGnemam
paloHaTbHOTO — TIOTpeOseHns, TepeBOA Ha  PYCCKUH  S3bIK  KOTOPOH  MPOM3BEICH

MexayHnapoaHoit koHpenepauueit oomects norpeduteneit (KongOIT).



